Click www.researchjournal.co.in/online/subdetail.html to purchase.

DOI: 10.15740/HAS/AU/11.4/434-437

Agriculture Update

Aﬁ'

H e ISSN-0976-6847

RESEARCH ARTICLE:

ARTICLE CHRONICLE :

Received :
07.09.2016;
Revised :
05.10.2016;
Accepted :
21.10.2016

Key WoRbDs:
Marketing behaviour,
V egetable growers

Author for correspondence :

M.V. SRINIVAS
Department of
Agricultural Extension,
University of
Agricultural Sciences,
GK.V.K., BENGALURU,
KARNATAKA INDIA
Email: patraseena@
rediffmail.com

See end of the article for
authors’ affiliations

Volume 11 | Issue 4 | November, 2016 | 434-437

Marketing behaviour of vegetablegrowers

Bl M.V. SRINIVAS, B. S. LAKSHMAN REDDY AND Y.B. VENKATA REDDY

SUMMARY : Production of vegetablesis very good source of income and employment. Vegetable
production was dominant in the economy of the Kolar district. For the study 120 vegetable growers
were selected from the four taluks of the Kolar district by simple random sampling technique. The
findings reveal that, 48.33 per cent used tempo to transport their produce,46.67 per cent used plastic
crates as packing material, majority of the farmers sold their produce immediately after harvest in the
nearby markets. Where as 71.67 per cent farmers opinioned that, they receive full payment on the spot
after sale. Commission agents (95.83%) and neighbours/relatives (66.67%) were the important source
of market information. Major problemsin marketing were price fluctuation (97.50%), followed by high
hamli charges (66.67%) and high transport charges(64.17%).
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